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Abstract
In the 1990s, many immigrants bypassed established gateways like Los Angeles, New
York, Chicago, and Miami to create new immigrant destinations across the US. In this
paper, we examine how segregation and spatial assimilation might differ between
established gateways and new destinations among the 150 largest metropolitan areas.
Using data from the 1990 and 2000 censuses, we calculate levels of dissimilarity for
Hispanics and Asians by nativity for these two gateway types. Our findings show that
segregation levels are consistently lower in new destinations. However, Hispanics in
new destinations experienced significant increases segregation during the 1990s,
suggesting a convergence in residential patterns by destination type. Nevertheless, in
both destinations the native-born are less segregated than the foreign
bornâ€”consistent with immigrant spatial incorporation. Finally, socioeconomic indicators

are generally consistent with predictions of spatial assimilation.
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