
Classification of industrial services: A model
with strategic implications.

Previous Previous article Next  Next  article

Industrial Marketing Management
Volume 26, Issue 4, July 1997, Pages 291-300

Classificat ion of industrial services: A model with strategic
implicat ions
Tom Boyt  … Michael Harvey

Sh o w m o reSh o w m o re

https://doi.org/10.1016/S0019-8501(96)00111-3

Get rights and content

Abstract

Increased competition has created a marketplace that has become hypercompetitive.
The industrial sector of the economy has not been immune to the escalation in
domestic and international competitors. The need to effectively service industrial
customers has become a necessary element in the market mix of producers as well as
members of industrial channels of distribution. This article addresses the classification of
industrial goods/services to aid industrial marketers' marketing efforts.
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