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Abstract
This ethnograp hy exp lores the emancip atory dynamics of the Burning Man

p roject, a one-week-long antimarket event. Practices used at Burning Man
to distance consumers from the market include discourses sup p orting
communality and disp araging market logics, alternative exchange p ractices,
and p ositioning consump tion as self-exp ressive art. Findings reveal several
communal p ractices that distance consump tion from broader rhetorics of
efficiency and rationality. Although Burning Man's p articip ants materially
sup p ort the market, they successfully construct a temp orary
hyp ercommunity from which to p ractice divergent social logics. Escap e from
the market, if p ossible at all, must be conceived of as similarly temp orary
and local.
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