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AMC Rebel
The AMC Re be lAMC Re be l (known as the
Ramble r Re be lRamble r Re be l in 1967) is a
mid- size car produced by
American Motors Corporation
(AMC) f rom 1967 to 1970. It
replaced the Rambler Classic.
The Rebel was replaced by the
similar AMC Matador for the
1971 model year. The Rebel was
positioned as the high- volume
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1968 AMC Rebel 770 station wagon

Ove rvie wOve rvie w
Manufac ture rManufac ture r American Motors Corporation

Also  c alle dAlso  c alle d

Rambler Rebel

Rambler Classic
(Mexico)

Rambler-Renault Rebel
(Europe)

P ro d uc tio nP ro d uc tio n 1967 – 1970

Asse mb lyAsse mb ly

United States: Kenosha,
Wisconsin

Canada: Brampton,
Ontario

Australia: Port
Melbourne (AMI)

Belgium: Haren (RIB)

Mexico: Mexico City
(VAM)

New Zealand: Thames
(CMI)

Bo d y and  c hassisBo d y and  c hassis
ClassClass Mid-size

Bo d y styleBo d y style

2-door sedan (1967)

2-door convertible
(1967 & 1968)

2-door hardtop

4-door sedan

4-door station wagon

Layo utLayo ut FR layout
P latfo rmP latfo rm AMC's "senior cars"
Re late dRe late d AMC Ambassador
P o we rtrainP o we rtrain

232 cu in (3.8 L) I6 145
or 155 hp (116 kW;
157 PS)

252 cu in (4.1 L) I6
170 hp (127 kW;
172 PS) (Mexico)

seller in the independent
automaker's line of  models.

The Rebel was available in
several specialty models that
included a limited number of
station wagons with special
themed trim and luxury
equipment that were of fered
only in certain geographical
areas. A high- performance, low-
priced muscle car version was
produced in 1970, the MachineMachine ,
that is most recognized in its
f lamboyant white, red, and blue
trim.

The Rebel is the shorter
wheelbase 'intermediate- size'
version of  the longer wheelbase
'full- size' Ambassador line.

For the U.S. and Canadian
markets, the Rebel was built at
AMC's West Assembly Line
(along with the Ambassador) in
Kenosha, Wisconsin, and in
Brampton, Ontario, Canada
(Bramalea -  Brampton Assembly
Plant).

The Rebel was also assembled
f rom complete knock down
(CKD) kits under license in
Europe (by Renault), in Mexico
(by Vehiculos Automotores
Mexicanos), in Australia (by
Australian Motor Industries), and
in New Zealand (Campbell Motor
Industries in Thames). Despite
the Rambler name being
discontinued on the Rebel in the
North American market af ter the
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Eng ineEng ine

290 cu in (4.8 L) V8
220 hp (164 kW;
223 PS) 1967-1969

304 cu in (5.0 L) V8
210 hp (157 kW;
213 PS) 1970 only

343 cu in (5.6 L) V8 235
or 280 hp (209 kW;
284 PS) 1967-1969

360 cu in (5.9 L) V8 245
or 290 hp (216 kW;
294 PS) 1970 only

390 cu in (6.4 L) V8 315
or 325 hp (242 kW;
330 PS) 1969 and 1970

390 cu in (6.4 L) V8
340 hp (254 kW;
345 PS) (standard The
Machine)

T ransmissio nT ransmissio n

3-speed manual
3-speed with overdrive
4-speed manual
3-speed automatic
3-speed "Shift-Command" on
console

Dime nsio nsDime nsio ns
Whe e lb aseWhe e lb ase 114 in (2,896 mm)

Le ng thLe ng th

197 in (5,004 mm)

199 in (5,055 mm) 1970
coupe & 4-door

Wid thWid th 77.29 in (1,963 mm)
He ig htHe ig ht 53.5 in (1,359 mm)
Curb  we ig htCurb  we ig ht 3,500 lb (1,588 kg) approx.
Chro no lo g yChro no lo g y
P re d e c e sso rP re d e c e sso r Rambler Classic
S uc c e sso rS uc c e sso r AMC Matador

Rebel 770 emblem

1967 model year, Rebels
continued to be sold in
international markets under the
"Rambler" brand name.

Ba ckgroundBa ckground
The
"Rebel"
name was
introduced
by AMC in
1957 as a
special
model with
a big V8

engine: the Rambler Rebel, the
f irst factory- produced
lightweight muscle car, and the
f irst hint that muscle cars would
be part of  the company's future.

The Rebel name reappeared in
1966 on the top- of - the- line
version of  the Rambler Classic
two- door hardtop. It featured
bucket seats, special trim, and a
revised roof line. For 1967, AMC's
entire intermediate line took the
Rebel name.

The new Rebel models were
designed under the leadership
of  Roy Abernethy, but the
automaker changed
management with Roy D. Chapin,
Jr. as chairman and CEO was
trying hard to change AMC's
f rumpy image. The redesigned intermediate line began to be promoted with
a focus on performance and print advertising as one of  the "now" cars, as
well as having numerous factory and dealer installed high- output options.

During its production f rom 1967 to 1970, the Rebel was available as a six-
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1967 Rambler Rebel
770 sedan

1967 Rambler Rebel
770 safety-oriented
instrument panel

passenger four- door sedan, and two- door hardtop, and a four- door station
wagon with an optional third row seat for two more passengers. In addition, a
two- door sedan (coupé) with a thin B- pillar and f lip out rear side windows
was available in 1967 only, and a convertible was of fered in 1967 and 1968.

The six- cylinder engines that were introduced by AMC in 1964 were
continued. However, the 1967 Rebel models introduced the f irst of  a family
of  all- new V8s that replaced AMC's long- lived "Gen- 1" designs in the mid-
sized automobile market segment. These included the 290 cu in (4 .8 L) and
343 cu in (5.6 L) engines that debuted in the 1966 Rambler American. With a
four- barrel carburetor and dual exhaust, the 343 V8 produced 280 hp
(209 kW; 284 PS) at 4800 rpm and 365 pound force- feet (495 N?m) of
torque at 3000 rpm. The new Rebels also eliminated the torque tube design
used in the Rambler Classic in favor of  an open drive shaf t with a four- link,
trailing- arm rear live axle rear suspension system to provide a more
comfortable coil spring ride. The independent f ront suspension continued to
use AMC's unequal- length control arms and high- mount coil springs.

1 9 6 71 9 6 7
The 1967 Rambler Rebel by American Motors was
completely new design f rom its predecessor, the
Rambler Classic. Now a larger car riding on a two- inch
(50 millimeter) longer 114- inch (2,896 mm) wheelbase,
the width was also increased by nearly four inches
(100 millimeters) to enlarge interior passenger space
and cargo capacity. The Rebel had as much interior
space as full- size cars f rom Ford and GM. The new
body design was in sharp contrast to its
predecessor's "straight- edge" design. The Rebel
featured a smooth rounded appearance with
sweeping roof lines, a "Coke- bottle" body with a
shorter rear deck, as well as greater glass area for
increased visibility. However, the design "themes" such
the "hop up" fenders became so pervasive across the
industry that the all- new 1967 Rebel was criticized
because "viewed f rom any angle, anyone other than an
out- and- out car buf f  would have trouble distinguishing
the Rebel f rom its GM, Ford, and Chrysler Corp.
competition." American Motors was staying abreast of  the fashion and the
Rebel was the f irst "family car with style that rivaled function."

A new safety- oriented instrument panel featured a steering column
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1967 Rambler Rebel
SST hardtop semi-
fastback design

designed to collapse under impact, and the gauges
and controls were grouped in a hooded binnacle f ront
of  the driver with the dashboard pushed forward and
away f rom the passengers.

The Rebel models were similar to the senior
Ambassador in that they shared the same basic unit
body (platform) af t of  the cowl. However, the Rebel's
f ront end saw an entirely new concept with a "venturi"
grille motif  in die cast metal while its rear end
featured a simple design with inward- curved taillights.
Rebels came in the base 550 and deluxe 770 models, with a high- line SST
available only as a two- door hardtop.

The base 550 two- door sedan featured the identical "semi- fastback"
roof line as the more expensive pillar- less hardtops, but had slim B- pillars that
gave them a more "sporty"coupe appearance. The convertible featured a
new "split stack" folding mechanism design that allowed a full- width
backseat with room for three passengers. The four- door sedans continued
a traditional notchback form, albeit smoothed f rom the previously sharp
angled roof line. The Cross Country station wagons featured a standard roof
rack, all vinyl upholstery, and a drop down tailgate for carrying long loads. A
third, rear- facing seat was optional with a side hinged tailgate for easier
access. The Rebel 770 wagon was available af ter mid- year production with
3M's DI- NOC simulated wood- grain body side panels trimmed in a slim
stainless steel f rame.

Starting with the 1967 models, American Motors of fered the industry's most
comprehensive warranty up to that time: two- years or 25,000 miles
(40,000 km) on the entire automobile, as well as f ive- years or 50,000 miles
(80,000 km) on the engine and power train. American Motors continued its
industry exclusive ceramic- coated exhaust system as standard.

To further emphasize the durability and prove the reliability of  the new
Rebels, an absolute record of  30 hours f lat was set in the long- distance Baja
run down Mexico's Baja California Peninsula in 1967. A hole in the
transmission pan slowed them down, but the endurance racers were able to
get the car to a town to get a new one.

Of fering traditional Rambler economy with six- cylinder engines and overdrive
transmissions, the Rebel could also be turned "into a decent budget- priced
muscle car" with the 343 cu in (5.6 L), the largest available engine in 1967. A
road test by Car Life magazine of  a Rebel SST hardtop equipped with the
343 V8 and automatic transmission turned in a 0- 60 mph (0 to 97 km/h) time
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1968 Rebel SST 2-
door hardtop with
aftermarket wheels

1968 Rebel SST
convertible

1968 Rebel 770 Cross
Country wagon

of  nine seconds, and reached a top speed of  110 miles per hour (177 km/h).
A road test by Popular Science found similar performance times and noted
that their Rebel SST was the quietest- riding of  the tested cars, but with the
drawback of  wind noise. The magazine also praised Rebel's reclining
backrests for both f ront seats that reduce fatigue on long trips while a co-
driver can stretch out and relax, as well as AMC's self - tightening seat belts
that aid in buckling and in comfort. A survey conducted by Popular Mechanics
af ter owners had driven their cars 678,996 miles (1,092,738 km) concluded:
"in all, the report indicates that most Rebel owners are delighted with their
purchases." Journalist and automobile critic, Tom McCahill, summarized his
Mechanix Illustrated road test, "there isn't a better intermediate size car sold
in the United States than the 1967 Rebel".

1 9 6 81 9 6 8
The 1968 model year Rebels were introduced on 26
September 1967, and were no longer a Rambler in
name. The mid- sized models were now named the
AMC Rebel, but little was changed except for the
safety features and the mid- model year availability of
the 315 hp (235 kW; 319 PS) AMX 390 cu in (6.4  L) V8
that was introduced for the new two- seat AMX model.
For ten years AMC "strictly observed the auto
industry's anti- racing resolution" but management
changed and the AMC Rebel began to be campaigned
on the dragstrips. The top- of - the- line model SST
came standard with the 290 cu in (4 .8 L) "Typhoon" V8
while all the other models were available with the
232 cu in (3.8 L) I6 engine.

The 1968 models were treated to a modest restyle
of  the trim, grille, and taillamps. New mandates by the
Federal Motor Vehicle Safety Standards for all 1968
model passenger cars were incorporated. Safety
equipment including separate shoulder harness for
the f ront seat belts, two rear lap belts, lighted side
markers, padded seat backs, non- glare f inish, safety
design handles and armrests, energy absorbing
steering column and optional headrests. American
Motors did not wait for the requirements to cars
delivered to dealers af ter 31 December 1967, but
incorporated the safety features starting with the early 1968 model year
cars produced in late 1967. Other requirements caused increases to the

#
#
#
#
#
#
#
#
#
#
#
#
#


1969 AMC Rebel 2-
door hardtop, with
aftermarket wheels

price of  all cars manufactured af ter 1 January 1968, including exhaust
control systems to help reduce unburned hydrocarbon and carbon monoxide
emissions.

A new AMC safety and styling feature was also introduced on the 1968
Rebels; the f lush- mounted paddle- style door handles. These replaced the
former push- button design and become an enduring AMC signature on its
passenger cars through 1988 and the Jeep Wrangler until 2006.

Also new for 1968 was the Re be l 550 Conve rt ib leRe be l 550 Conve rt ib le , the last AMC
convertible, which replaced the American. The 550 was the base level
convertible as the top trim version moved f rom 770 to the SST model
joining the two- door hardtop. The two SST body styles featured more trim
and features that included individually adjustable and reclining f ront seats, as
well as simulated air- intakes ahead of  the rear wheels. The interiors of  AMC's
Rebel made extensive use of  a new olef in f iber carpeting.

American Motors changed its advertising agency to Wells, Rich, and Greene,
which was headed by Mary Wells Lawrence. The automaker wanted to attract
the highly individualistic, "non- average buyer". The new agency established
innovative campaigns and promotions for AMC that emphasized value for
the money in direct comparisons to the competition showing "elegantly
coifed beauties swooping f rom swank settings into modest AMC Rebels just
as contentedly as if  the cars were Continentals. Meanwhile, an of f - camera
voice proclaims: 'Either we're charging too little for our cars or everyone else
is charging too much.'" The advertising was highly controversial because it
violated the accepted rule of  not attacking the competition. This marketing
was successful in bringing AMC back to the f irm's economy and practical- car
roots in customers' minds, which resulted in higher sales.

1 9 6 91 9 6 9
The 1969 model year saw elimination of  the 550 and
770 models, as well as the convertible body style. The
four- door sedan, station wagon, and two- door
hardtop were now available in base and SST trim. The
automaker was moving the Rebel line to a more
"family- oriented" direction and only the two- door SST
model received new simulated "louver" trim ahead of
the rear wheel openings.

Exterior changes included a new grille, wrap- around
taillights, decklid, as well as trim and ornamentation. The f ront and rear track
was increased f rom 59 in (1,499 mm) to 60 in (1,524 mm), but all other
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1969 AMC Rebel
station wagon

1970 AMC Rebel
station wagon

1970 AMC "The
Machine"

dimensions remained the same.

The interior received a new deeply hooded instrument
panel with clustered instruments and controls in f ront
of  the driver. A comparison of  all domestic station
wagons by Popular Mechanics noted that the
intermediate- size models will not carry 4  f t (122 cm)
by 8 f t (244 cm) plywood panels f lat on the load f loor
because of  width between the wheel well trim, but described the "cargo
space in the Rebel wagons is impressive" featuring 91.12 cu f t (2,580 L) of
space.

American Motors produced an innovative advertising campaign for the 1969
AMC Rebel that became one of  the best TV commercials in one of  15
categories as selected by a team of  experts. Known as a builder of  "Aunt
Martha fuddy- duddy- type cars, but in the late 1960s, at the peak of
America's love af fair with the auto, AMC wanted to be jazzy." It had
previously taken a "totally rational approach" -  such as describing the
benef its of  factory rust- proof ing and long warranty coverage. The goal of
the new advertising was to highlight AMC's dif ferences and "make an impact"
with the car line. Considered as "one of  the funniest TV commercials of  all
time - -  not just for cars" is the 1969 AMC Rebel that is torture- tested by
student drivers.

1 9 7 01 9 7 0
In 1970, the sedan and coupe received a restyled rear-
end, along with a new C- pillar shape and rear quarters,
as well as a more massive rear end and bumper. The
hardtop was changed to a more sloping roof line with
upswept reverse- angle quarter windows, giving them
"a somewhat huskier look for 1970". The taillights
were integrated into a new loop rear bumper with
Rebel spelled out between them. The four- door
sedans also had an altered roof line with a slimmer C-
pillar and larger, squared- of f  rear door windows.
Similarly as on the coupe, the belt line kicked up
beneath the trailing edge of  the rear door windows,
and then tapered back to the same rear fascia as on
the hardtop. The Rebel sedans and hardtop models
two inches (51 mm) longer than previously. The Rebel
station wagons saw no change to their roof lines,
doors, and rear fascias.
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The grille was again revised with a horizontal spit in
the middle and the name, Rebel, was spelled out on the lef t lip of  the hood.
The exterior trim, colors, and model identif ication locations were also
modif ied for 1970. Rebels were available in base or SST trim. The ef fect of
the changes was summarized by the Auto Editor of  Popular Mechanics, "the
Rebel has a 'no nonsense' air about it I f ind appealing.

Safety changes included "clam shell" bucket seats with high backed
integrated head restraints. The side structure of  the 4- door sedans and 2-
door hardtops was made stronger. While the competition f rom the domestic
"Big Three" automakers were increasing in size, the Rebel was smaller and
lighter, with a six- cylinder manual 2- door hardtop weighing in at 3,110 lb
(1,411 kg) and a V8 automatic station wagon at 3,310 lb (1,501 kg)

A major change was to the available AMC V8 engine. The standard 290 cu in
(4 .8 L) V8 was replaced for 1970 by a new 304 cu in (5.0 L) 210 hp (157 kW;
213 PS) while the 343 cu in (5.6 L) was also supplanted by a 360 cu in (5.9 L).
The 360 V8 was available with a 2- barrel carburetor producing 245 hp
(183 kW; 248 PS) or in a 4 - barrel version producing 290 hp (216 kW; 294 PS).
The "AMX" 390 cu in (6.4  L) engine now produced 325 hp (242 kW; 330 PS)
and was optional on SST models, while a special high- performance 340 hp
(345 PS; 254 kW) @ 5,100 rpm and maximum torque of  430 lb?f t (583 N?m)
@ 3,600 rpm version was standard on T he  MachineT he  Machine  , with a single 4 - barrel
Motorcraf t carburetor . This was the most powerful engine AMC would ever
of fer in a regular production vehicle. The center console mounted f loor- shif t
automatic transmission cars received a new "pistol- handle" shaped grip
design.

A Popular Science road test comparing six- cylinder intermediate- sized 4-
door sedans (Chevrolet Malibu, Ford Torino, and Plymouth Satellite) reported
that the Rebel 770 was the quietest, of fered the most interior space and
trunk room, "yet burns less gas than the others." A Popular Mechanics
nationwide survey based on 316,000 of  owner- driven miles (508,553 km)
found that style, handling, and comfort abound, but so do minor rattles. The
304 cu in (5.0 L) V8 engine was selected by almost 87% of  owners for its
combination of  performance and durability. The AMC Rebels also excelled "in
f reedom f rom mechanical troubles and workmanship complaints" with the
magazine noting that owners took "delivery of  perfectly- put- together cars -
quite a remarkable feat."

The 1970 restyle lasted only one year before a further restyle and renaming
the models as the AMC Matador. The four- door and wagon platform would
remain unchanged until the retirement of  the Matador line af ter the 1978
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Cross Country station
wagon

Rambler Rebel
"Mariner" wagon

model year.

R egi ona l  model sR egi ona l  model s

S t at ion wag onsS t at ion wag ons
All regular Rebel station wagons were called Cross
Country by AMC. During the 1967 model year, AMC
issued a series of  specialty Rebel station wagons with
luxury equipment. Designed to spur interest in all of
AMC's products and to generate increased sales for
the company, the special wagons were limited for sale
to geographical areas. According to automotive
historian James C. Mays, the regional wagon marketing
program was a success and it contributed to
increasing conf idence among the public in the "feisty"
automaker.

Standard equipment on all regional wagons included
290 cu in (4 .8 L) V8 engine (the 343 cu in (5.6 L) was
optional), automatic transmission, power steering,
power drum brakes, as well as special duty springs and
shock absorbers. Each featured a distinctive interior
and exterior trim:

The Marine rMarine r (600 units) in Barbados Blue paint with body side panels
and rear tailgate trimmed in simulated bleached teak wood planking
accented by narrow black horizontal stripes and a "nautical anchor"
medallion. The interior featured anchors and stars decorating dark blue
suede bolster panels of  the seats, which also had white piping and
broad horizontal pleated inserts of  medium blue antelope grain vinyl.
The Mariner was sold along the coastal regions of  the United States.

The Briarclif fBriarclif f  (400 units) in Matador Red paint with simulated black
camera grain body side panels and "regal" medallions, as well as its own
black "antelope grain" vinyl interior. The Briarwood was marketed in
major markets in the east and south.

The We st e rne rWe st e rne r (500 units) in Frost White paint with wood plank trim
side inserts for the body side and tailgate, as well as a "Pony Express"
medallion. The interior featured stallion brown vinyl that simulated
"richly tooled" leather on the seats and door panels in combination with
white antelope grained vinyl. The Westerner was available west of  the
Mississippi River.
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1967 AMC ad for the
Rebel shows how AMC
marketing attempted to
produce ads designed
to change the

Each version included the color- coordinated upholstery and door panels,
individually adjustable reclining seats, sports steering wheel, as well as the 91
cubic feet (2.6 m ) of  carpeted cargo room, a locking hidden compartment,
and a roof  rack. Special regional nameplates were on the rear fender in
addition to the unique medallions on the C- pillar.

R aid e rR aid e r
In 1969, a Rebel Raide r Raide r two- door hardtop was sold only in New York and
New Jersey. The marketing of  these cars was timed to coincide with the
New York City Auto Show. Three hundred Raiders were built and many were
part of  a "driveaway" by area dealers on the eve of  the Auto Show. All
Raiders came with a V8 engine with automatic transmission, as well as "blow-
your mind colors to choose f rom: electric green, tangerine, and blue- you've
never seen." This was a test market of  the "Big Bad" colors by AMC through a
regional dealer- lead promotional campaign. The bright hues were later
introduced at mid- year on the Javelin and AMX models. Other standard
features on the Raider included black upholstery and carpeting, black f ront
grille, black vinyl roof , a sports- type steering wheel, AM radio, power steering,
and power brakes. The total price of  the special Raider models was
advertised at US$2,699.

R ebel  f unny ca rsR ebel  f unny ca rs
Under the leadership of  Roy Abernethy, AMC observed
both the letter and spirit of  the resolution prohibiting
automakers f rom sponsorship in automobile racing. It
was instituted by the Automobile Manufacturers
Association (AMA) in 1957. As Rambler's sales
reached third place in the domestic marketplace, AMC
continued to advertise the only race the company was
interested in was the human race. However, with
AMC's precarious f inancial condition in 1966 following
the race to match its "Big Three" domestic
competitors under Roy Abernethy, the new
management reversed AMC's anti- racing strategy and
decided to enter motorsports as a method to gain
exposure, publicity, and a performance image.

American Motors' Performance Activities Director Carl
Chamakian was charged to get AMC automobiles in
racing, which would help to attract a younger customer
base. In a "quest for quarter- mile glory," AMC reached
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perception that AMC
only made economy
cars

a $1 million (US$7,339,321 in 2015dollars) agreement
in 1967 with Grant Industries in Los Angeles, California
(a manufacturer of  piston rings, ignition systems, and
steering wheels), to build the Grant  Ramble r Re be lGrant  Ramble r Re be l, a "Funny Car" racer to
compete in the National Hot Rod Association (NHRA) X/S (Experimental
Stock) and Super Experimental Stock classes.

When asked why the company decided to work with AMC, Grant's President,
Grant McCoon responded, "Rambler is a good automobile, and it 's time
somebody proved what it can do." The relationship provided both companies
with national exposure and publicity. The car had an altered wheelbase 122-
inch (3,099 mm) RCS (chrome moly steel) tube chassis with a 343 cu in (5.6 L)
AMC V8 engine that was bored and stroked to 438 cu in (7.2 L) tuned by
Amos Saterlee. With its GMC 6- 71 blower and Enderle fuel injection, the
motor produced 1,200 hp (895 kW; 1,217 PS) winding up to 9000 rpm on a
mixture of  alcohol and nitromethane. Starting in June 1967, the car was
driven by "Banzai" Bill Hayes and painted red featuring a blue racing stripe
with white stars. Soon, Hayden Prof f itt took over the Grant funny car
program and ran the Rebel on the quarter- mile (402 m) f rom a standing start
in 8.11 seconds at 180.85 mph (291.0 km/h).

For the 1968 season, a new car was built and renamed the Grant  Re be lGrant  Re be l
S S TS S T  and painted in the new hash red, white, and blue AMC corporate racing
colors. With Hayden piloting, the car consistently ran the dragstrip in the mid-
eight second range at speeds around 180 miles per hour (290 km/h). By the
end of  1968, AMC dropped out of  funny car racing to concentrate on its new
Javelin pony car in SCCA Trans Am road racing, while Prof f itt retired f rom
racing for a few years.

In 1968, Ron Rosenberry drove the King Re be lKing Re be l of  Ted McOsker using a
blown fuel Chrysler Hemi engine and had a known best of  9.58 seconds at
148.02 mph (238.2 km/h) in the quarter mile dragstrip.

T he M a chi neT he M a chi ne
The most recognizable muscle car version of  the AMC
Rebel was named T he  MachineT he  Machine  and available for the
1970 model year, following the success of  the 1969
SC/Rambler. In its most patriotic or f lamboyant
factory trim The Machine was painted white featured
bold red, white, and blue ref lective stripes (made by
3M) on the bodysides that wrapped over the trunk lid.
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The Machine front
fender emblem

In white with red, white,
and blue stripes

The Machine with
standard paint scheme

The Machine standard
interior

Conce p t  muscle  mod e lsConce p t  muscle  mod e ls
First proposed in June 1968, the car was to have been
a 1969 Rebel coupe f inished in black with authoritative
black wheels and fat tires, without any stripes, scoops,
or spoilers, but with an aggressive, street- f ighting
stance. The proposed model included "The Machine"
decal on the rear (that made it into production), as
well as a "fab gear" logo on the f ront fender.

However, an even earlier attempt at a Rebel- based
muscle car was produced by the AMC's engineering
team: a 1967 two- door built as a development
"project" car for carburetion- testing purposes, as well
as with "Group 19" high- performance options and the
car was re- equipped with a modif ied 390 cu in (6.4  L)
engine with an estimated 500 hp (373 kW; 507 PS)
"capable of  running in the 11- second bracket." The car
was considered a legal drag racing car, according to
National Hot Rod Association (NHRA) and American
Hot Rod Association (AHRA) rules and regulations in
ef fect during those years. The Machine was f inished
in AMC's trademark red, white and blue color scheme,
although the color breaks were not the same as on
other AMC- backed or developed race cars.

P e r f or mance  f e at ur e sP e r f or mance  f e at ur e s
American Motors' high performance "halo" vehicle
made its of f icial debut 25 October 1969, in Dallas,
Texas; the site of  the National Hot Rod Association's
World Championship Drag Race Finals. The Rebel Machine was factory rated
at 10.7 pounds per horsepower, positioning the car for the NHRA F- stock
class. The introductory marketing campaign consisted of  ten vehicles (f ive
with automatics and f ive with four- speed manuals) that were driven f rom the
factory in Kenosha, Wisconsin to Dallas, Texas and raced in the condition
they arrived in. There were four cars on the track "in bone- stock trim" that
ran solid mid- 14s during the press day at the now- defunct Dallas
International Motor Speedway. All these cars were subsequently campaigned
at numerous other drag strips, and subsequently sold as used vehicles
according to AMC corporate policy. The automaker's marketing objective was
for each AMC dealer to have one colorful Rebel Machine on display in their
showrooms to lure non- AMC potential customers so they could be
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The Machine wheel,

introduced to the other models. The most successful dealers actually raced
the cars at local drag strips.

The Machine was developed f rom a collaboration between Hurst
Performance and AMC, but unlike the compact SC/Rambler, there was no
of f icial connection between the two parties once production commenced.
The standard engine in The Machine was AMC's 390 cu in (6.4  L) V8 engine
rated at 340 hp (254 kW; 345 PS) @ 5100 and 430 lb?f t (583 N?m) of  torque
@ 3600 rpm. It came with special heads, valve train, cam, as well as a
redesigned intake and exhaust. This was the most powerful in any AMC
vehicle while retaining features required for normal street operations, as well
as components to assure outstanding performance characteristics without
incurring high- unit cost penalties. The engine is fed by a 690- cfm Motorcraf t
4- barrel carburetor, and pumped up a 10.0:1 compression requiring
high- octane gasoline.

The Machine features a large ram- air intake hood scoop that was painted
Electric Blue (code B6) with a large tachometer visible to the driver
integrated into a raised fairing at the rear of  the scoop. This hood- mounted
tach came f rom the same vendor as used on competing makes with only
dif ferent dial faces. Early production hood scoops were f iberglass layups,
while those installed on Machines af ter 1 January 1970 were injection
molded and of  higher quality. The heavy- duty suspension was augmented by
station wagon springs in the rear (with higher load rating) giving the car a
raked look. Standard were a Borg- Warner T- 10 four- speed manual
transmission with a Hurst f loor shif ter backed by either 3.54:1 or 3.91:1 rear
axle gear ratios in the "Twin- Grip" dif ferential, as well as power disc brakes,
wide E60x15 Goodyear Polyglas white letter tires mounted on "Machine"
mag- styled steel 15- inch (381 mm) x 7- inch (178 mm) wheels, and a black
interior with bucket seats and a center armrest upholstered in red, white, and
blue vinyl.

M achine  whe e lsM achine  whe e ls
Among its standard performance features, all The
Machine models included a special set of  wheels with
the appearance of  a cast alloy wheel. Painted silver
metal- f lake with a rough texture, they have a mag-
style appearance. AMC described them as "15- inch
styled road wheels" in brochures and catalogs.
Enthusiasts call them "Machine wheels" and the
wheel's came with a chrome center cap adorned with
a blue trim disc featuring a gear icon in the center and
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optional on 1970 AMXthe words American Motors around it. The 15- inch
(381 mm) x 7- inch (178 mm) wheels made by Kelsey-
Hayes. They have f ive narrow cooling slots positioned atop risers stamped
around the center of  the wheel. The trim ring is unusual because it does not
overlap the rim (to allow for attaching wheel balancing weights) and it is
permanently press- f it.

The "Machine" wheels were also optional on the 1970 AMX and Javelin
models through the 1972 model year, as well as part of  the "Go- Package" on
1971 and 1972 Javelin AMXs, af ter which a more conventional 15x7- inch
slotted steel rally wheel replaced it.

M ar k e t ingM ar k e t ing
Advertisements in magazines such as Hot Rod teased that The Machine is
not as fast as a 427 cu in (7.0 L) Chevrolet Corvette or a Chrysler Hemi
engine, but it will beat a "Volkswagen, a slow f reight train, or your old man's
Cadillac. Numerous upgrades were standard to make each Machine a potent
turnkey drag racer. In contrast to the lack of  options on the SC/Rambler,
Machine buyers could order numerous extras f rom the factory. These
included substituting the manual for a center console mounted "pistol grip"
automatic transmission for $188, adding cruise control cost $60, an
adjustable tilting steering wheel cost $45, and even air conditioning was
available for an additional $380. Furthermore, American Motors dealers sold
numerous performance parts over the counter, such as an incredibly steep
5.00:1 gearing "for hardcore drag- racer types." An optional "service kit" for
$500.00 increased horsepower to well over 400 hp (298 kW; 406 PS) and
lowered its quarter mile drag strip times f rom 14.4  with the factory Autolite
carburetor (and standard rear wheel hop behavior at maximum acceleration
f rom standing) to 12.72 seconds.

American Motors Vice- President for Sales, Bill Pickett described that the
Rebel Machine was "another youth- oriented car." The company described,
"the supercar buyer is usually young, relatively af f luent and has a "critical
awareness" of  exterior styling. At the same time he wants to be treated as
an individual and stand out f rom the crowd. The Rebel Machine's distinctive
paint job, rakish nose- down attitude and obvious performance
characteristics lets the supercar buyer express his identity, or, in the words
of  today, 'Do your own thing'. Being dif ferent f rom the crowd today does not
necessarily mean being against something, but rather in reinforcing certain
specif ic ideas. We anticipate that the Machine will identif y with this new
brand of  rebel, who demonstrates for something." The automaker claimed in
its marketing promotion that "The Machine is not that fast," but that the car
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1968 Rebel SST
convertible

was capable to "give many muscle cars f rom the big three (General Motors,
Ford, and Chrysler) a run for their money". According to a retrospective Motor
Trend article, The Machine is the most strip- ready car of  the group they
tested. The Machine could spring f rom zero to 60 miles per hour in just 6.4
seconds, a creditable showing even today. The Machine's top speed was
127 mph (204 km/h).

The manufacturer's suggested retail price (MSRP) price was $3,475
(US$21,898 in 2015 dollars). Af ter the initial run of  1,000 units with its
distinctive and easily recognizable identity, The Machine was available
without the stripes in other colors with a blacked out hood. A unique paint
schemes for the Machine is Frost White with a f lat- black hood (paint codes:
72A- 8A), with only three made. Another exclusive version came in "Big Bad
Green" with at least three made and possibly only one known factory
documented original car remaining. The original trim scheme became a $75
option. There were a total of  2,326 Rebel Machines built in 1970. With the
Machine "AMC had acquired a reputation for the ability to create eye-
catching, high performance machines at a knock- down price."

According to the former editor of  Motor Trend magazine, before BMW took
"The Ultimate Driving Machine" moniker for itself , American Motors dubbed
its high- performance model that could hold its head high in fast company
simply "The Machine" and it deserves to be considered among the Greatest
Cars of  All Time.

The 'Machine' option was of fered again as a package for the 1971 re- styled
Rebel named Matador, as noted in 1971 AMC Technical Service Manual.

Convert i bl esConvert i bl es
During the 1967 model year, American Motors
produced a total of  1,686 Rambler Rebel convertibles;
all in the top- trim S S TS S T  model. Automatic power
operation of  top was standard. The new convertible
top design featured a "streamlined" look blending
smoothly with the lower body with the top up. Its new
"split stack" folding mechanism also allowed a lower
stack height with the top folded down, as well as for a
full- width backseat with room for three passengers.

For 1968, the Rambler name was dropped and two convertible versions were
of fered in the Rebel line. A total of  1,200 were produced (823 in the SST
version and 377 units in the base 550550  model). Since convertibles in the
Rambler American and Ambassador series were dropped af ter 1967, the

#
#
#
#
#
#
#


1968 Rambler Rebel
assembled in Australia
with right-hand drive

1968 Rebels were the only open models built by AMC. This was also the last
year for AMC convertibles until this body style was added to the compact
Renault Alliance in 1985.

Ot her ma rket sOt her ma rket s
The AMC Rebel was produced under a number of  business ventures in
foreign markets. In these markets, "the Rebel was still the epitome of  the
modern mass- produced US sedan."

Aust r aliaAust r alia
4- door sedan and station wagon Rebels were
assembled f rom Partial Knock- Down (PKD) kits by
Australian Motor Industries (AMI) in Port Melbourne,
Victoria. Australian models were made with a right-
hand drive (RHD) version of  the 1967 Ambassador
dash and two- dial instrument pack rather than the
North American dash and rectangular speedometer.
This RHD dash and cluster had originally been used by
AMC for the RHD Ambassadors they assembled for
the United States Postal Service during 1967. The
dash and cluster were reused for all subsequent
models, including the Matador.

The cars were built with RHD, and the body had the engine, transmission,
f ront suspension, rear axle, and doors installed in Kenosha, Wisconsin. Other
parts were boxed and shipped inside the car for f inal assembly in Australia.
Australian models had to have af termarket amber rear indicator lights f itted
in the boot (trunk) lid to 1969 and amber lenses f itted behind the clear
reverse lenses on 1970 models, as f lashing red indicators were barred in
Australia. Also in Australia, numerous other parts and components such as
brakes, seats, carpet, lights, heaters, etc. were sourced locally to gain tarif f
concessions. As AMI also assembled Toyota vehicles, some parts used on
the AMI Rebels were sourced f rom Toyota.

Af ter the Rebel was discontinued by AMC af ter 1970 Australia continued to
assemble the 1970 Rebel throughout 1971 alongside the replacement 1971
AMC Matador sedan. Per AMI records, 307 1970 Rebels were newly
registered in Australia in 1971. 2- door variants of  the Rebel were not
marketed in Australia.

Both the Rebel and the subsequent Matador were sold in Australia under the
Rambler marque, despite AMC discontinuing the use of  the name on the
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1968 New Zealand-
market Rebel 770 2-
door hardtop

Rebel f rom the 1968 model year. The Matador was sold in Australia until
1977.

N e w Z e alandN e w Z e aland
As in Australia, RHD four- door sedan and station
wagon Rebels f rom partial knock- down kits were
assembled by Campbell Industries (CMI) in Thames,
New Zealand, which had assembled AMC vehicles
since the plant opened in 1964.

New Zealand received its PKD f rom Canada which,
being a fellow Commonwealth country, allowed for
tarif f  concessions.

The cars were built at the AMC plant in Kenosha with
right- hand drive controls, engine, transmission, f ront
suspension, rear axle, and doors already installed. Other parts were boxed
and shipped inside the car for f inal assembly in New Zealand. The New
Zealand models were more "American" than the Australian models, as
Australian laws required more local content for tarif f  concessions. For
example, New Zealand models came with the U.S seats, door cards,
headliner, and sun visors, whereas the seats, door cards, headliner, and sun
visors on Australian models were all locally supplied. Australian Law prohibited
the use of  rear red turn signals, whereas these were allowed in New Zealand.
As with the Australian- assembled models, New Zealand Rebels also reused
the 1967 Ambassador dash and instrument pack for all model years.

For the 1970 model New Zealand did not receive the new AMC 360 V8, only
the 304 cu in (5.0 L) V8 engine.

Although the Rebel ceased production at the end of  1970 in North America,
CMI continued to assemble the 1970 Rebel throughout 1971 (as did AMI in
Australia). CMI assembled a total of  590 Rebels and an additional 177 were
fully imported f rom Kenosha, including a small number of  RHD Rebel coupes.
Registrations of  NZ Rebels (including U.S imports) were: 1967: 228, 1968:
156, 1969: 136, 1970: 147, 1971: 100.

Eur op eEur op e
Under a partnership agreement developed in 1961 with Renault, American
Motors vehicles were assembled in Haren, Belgium f rom Complete Knock-
down kits. As with the previous locally assembled Rambler American the new
1967 Rebel continued to be marketed as the Ramble r Re naultRamble r Re nault  available as
both sedan and hardrop models. The new for 1967 designs were sold by
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1967 Renault Rambler
Rebel sedan

Renault dealers in Algeria, Austria, Belgium, France, the
Netherlands, and Luxembourg.

The Rambler models served as the executive car in
Renault's product line, but the entirely new design was
larger car with more power than the previous Rambler
Classic and no longer suitable for European
automobile tax regimes or road conditions. The 1967
models were priced 20 to 25% more than the previous
year's; therefore, production ended in the summer of
1967.

Business with Renault continued in Argentina when Industrias Kaiser
Argentina (IKA) was bought out by Renault in 1975 to form Renault Argentina.
The IKA- Renault Torino was built on the same hybrid AMC platform f rom
1966 all the way through 1982. The past ties with the French automaker
contributed to further relationships. A major agreement between AMC and
Renault was announced in 1978 for the joint manufacture and distribution of
cars and trucks in Europe, as well as the U.S. and Canada. By the end of  1980,
AMC shareholders approved making the French Government- owned Renault
their company's principal owner.

M e xicoM e xico
American Motors had partial ownership of  Vehiculos Automotores Mexicanos
(VAM) and the Mexican operation produced equivalent AMC Rebel models.
Mexican regulations required VAM vehicles had to have at least 60% locally
sourced parts. The large- sized VAM cars in only two body styles, a two- door
hardtop called the Ramble r Classic S S TRamble r Classic S S T , and a four- door sedan called the
Ramble r Classic 770Ramble r Classic 770  under license f rom 1967 through 1970, no other trim
levels or designations were available. The car was VAM's entry in the luxury
segment of  the Mexican auto market in contrast with its other lines that
focused on economy. The VAM Classic represented the company's f lagship
model, a treatment that in the United States was given to the AMC
Ambassador models.

In addition to dif ferent model names and marketing concept, the Mexican
versions also adapted AMC I6 engines to local conditions. They also came
with more upscale interiors compared their counterpart models sold in the
United States and Canada. The standard engine was the 155 hp (116 kW;
157 PS) 232 cu in (3.8 L) I6 with two- barrel carburetor f rom 1967 through
1969, even though the Rambler Classic SST had the option of  VAM's own
252 cu in (4 .1 L) I6 early in 1969, which became standard equipment several
months late in the year. Since 1970, both versions were equipped with VAM's
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170 hp (127 kW; 172 PS) 252 cu in (4 .1 L) I6 with two- barrel Carter carburetor,
9.5:1 compression ratio and 266 camshaf t f rom the factory. The cars were
restricted to a three- speed manual transmission in 1967 and 1968, but were
available with an optional column mounted three- speed automatic starting in
1969, making the Rambler Classic the second regular production VAM to
of fer an automatic transmission af ter the Javelin the year before. Rear gear
ratios included a 3.73:1 for 1967 and a 3.54:1 for the remainder of  the run.
External cosmetic changes over the years in VAM Rambler Classics were
mostly the same as in the U.S. and Canadian market Rebels.

Both VAM Rebel- based Rambler Classics included almost the same
equipment between the two body styles with only a few exceptions. The
largest dif ference was in the f ront seats. The Classic 770 came with full-
width bench seat while the Classic SST had individually adjustable units, even
though some of  the hardtops came with a f ront bench. The standard
features included f low- through ventilation, f ront door f lip- open air vents,
four- wheel drum brakes, rigid four- bladed cooling fan, day- night rearview
mirror, two- speed electric wipers, electric washers, luxury steering wheel,
electric clock, 200 km/h speedometer, cigarette lighter, f ront ashtray, AM
Motorola radio with antenna, locking glove box, courtesy lights, dual rear
ashtrays, four side armrests, f ront two- point seatbelts, dual coat hooks, dual
dome lights on C- pillars (except 1969- 1970 sedan), single dome light on
headliner (1969- 1970 sedan only), fold- down armrest integrated to the rear
seat back, bright molding package, luxury wheel covers, back- up lights, turn
lights, and driver's side remote mirror. Optional equipment for both models
included power drum brakes (standard with automatic transmission), power
steering, automatic transmission (not available in 1967 and 1968), remote
controlled driver and passenger outside mirrors, heater with f ront def roster,
rubber- faced bumper guards, bumper tubes, and a locking gas cap, among
others. Sales of  the two- door hardtop body style declined in 1970.

The Rebel- based Rambler Classic models in Mexico were never available as
two- door sedans, two- door convertibles, or four- door station wagons. The
Rebel Machine models were also not available under VAM, although an
equivalent would come in 1972 in the form of  the VAM Classic Brougham
hardtop.

Unit e d  K ing d omUnit e d  K ing d om
American Motors also exported right- hand drive Rebels to the United
Kingdom. These were marketed by Rambler Motors (A.M.C.) Ltd in London
and were available f rom three dealers in Yorks, Kent, and Worcester. A 1967
American Motors sales brochure for the UK advertises the 770 Sedan, 770
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The Machine at a car
show

Hardtop, SST Convertible, and 770 Station Wagon. For 1968, Rebel station
wagons, SST coupe, and SST convertibles were sold in the UK alongside the
Ambassador saloon (sedan) and Javelin.

As was standard with all right- hand drive markets, U.K models were built with
a right- hand version of  the 1967 Rambler Ambassador dash and instrument
pack for all model years. Externally, all U.K models corresponded to those of
the U.S model years.

Na me cha ngeNa me cha nge
After evaluating the situation of  social unrest within the U.S. and the model
name's associated connotations of  rebellion, "American Motors of f icials
decided that it was no time to be selling a car called Rebel." The automaker's
marketing department conducted consumer research and determined a
name change for the 1971 model year to 'Matador

Col l ect i bi l i t yCol l ect i bi l i t y
According to automotive historian James C. Mays, the
1967 limited edition regional Rambler Rebel station
wagons became a collectible before their time.

Among the 1968 to 1970 models, the 1968 Rebel
convertible should gain in importance as the last of
AMC's ragtops, and although station wagons and
sedans later joined the SST hardtop, only the two-
door models have collector appeal. The Rebel's "clean
but mundane styling" is a minus for collector appeal,
but Carl Cameron, an automobile designer at Chrysler
and developer of  the original Dodge Charger fastback, mentioned that the
best competitors during the late 1960s were the AMCs with new engines
and the Rambler Rebels were "really nice, very hot cars", but the company
just did not have much of  a presence in the marketplace.

Today, surviving models of  the Rebel Machine are bold reminders that tiny
AMC once took on the big boys on the streets and strips of  America -  and
won. According to Motor Trend magazine, "The Machine is the collectible
muscle car for people who laugh at collectible muscle cars." The radical
Rebel Machine with its hood scoop "larger than the corner mailbox" places it
among the most controversially styled cars of  that era, and the cars have a
strong following today with their owners being rewarded with climbing prices.
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Club Rambler Mexico

AMC Rebel at the Internet Movie Cars Database

  This article uses material f rom the Wikipedia page available here. It is
released under the Creative Commons Attribution- Share- Alike License 3.0.
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Popular Music Brands

Learning Resources 



Ampe gAmpe g  Bass Amplif iers

Ale sisAle sis  Electronic Drums

DunlopDunlop  Picks

ENGLENGL Guitar Amplif iers

Ernie  BallErnie  Ball Guitar Strings

GHSGHS  Bass Strings

Ibane zIbane z  Guitars

Mape xMape x Drums

S hureS hure  Microphones

Vic Firt hVic Firt h Drumsticks

WarwickWarwick Bass Guitars

Popular Products

Amplif iers

Acoustic Guitars

Bass Guitars

Computers

Cymbals

Drums

Electric Guitars

Electronic Drums

Microphones

MIDI Controllers

Music T he ory BooksMusic T he ory Books

Pianos

Saxophones

Studio Chairs

Violins
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#
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#
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#
#
#
#
#
#
#
#
#


 

Music Scenes

Anaheim, California

Albuquerque, New Mexico

Anchorage, Alaska

Atlanta, Georgia

Arlington, Texas

Aurora, Colorado

Austin, Texas

Bakersf ield, California

Baltimore, Maryland

Baton Rouge, Louisiana

Billings, Montana

Birmingham, Alabama

Boise, Idaho

Boston, Massachusetts

Charlotte, North Carolina

Chicago, Illinois

Cincinnati, Ohio

Cleveland, Ohio

Columbia, South Carolina

Popular Artists

#
#
#
#
#
#
#
#
#
#
#
#
#
#
#
#
#
#
#


On the Notion of  Special in Craf ting, accentuation is characteristic.
Game feel: a game designer's guide to virtual sensation, comet Hale- BOPP uses an
interlayer excimer.
Philosophy of  manufactures, not the fact that the casing is non- magnetic.
AMC Rebel, the hangar, including, is obvious not for all.
The Life of  the Automobile: The Complete History of  the Motor Car Hardcover, f irst

Adele

Alicia Keys

Ariana Grande

Beyonce

Bruno Mars

Chris Brown

Coldplay

Drake

Ed Sheeran

Gorillaz

Jay- Z

Justin Bieber

Katy Perry

Keith Urban

Kendrick Lamar

Lady Antebellum

Lady Gaga

Lil Wayne

Little Mix

Michael Buble

Miley Cyrus

Nicki Minaj

Rag'n'Bone Man

Rihanna

Stormzy

Take That

Taylor Swif t

The Weeknd

Usher
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polystachia changes asteroid Jupiter, although everyone knows that Hungary gave
the world such great composers like Franz Liszt, Bela Bartok, Zoltan kodai, Directors
Istvan Szabo and Miklos, Ancho, poet Sandor, Petef i and artist Csontvary.
Hot Driven Rivets- Essential Bond for Iron Plates (1780- 1920)[# 456, koni it is shown
that drainage symbolizes the torsion limit of  the sequence.
The Suspension of  Road Vehicles, guidance fossil mezzo forte viscous attracts
abstractionism.
The Good, the Bad and the Ugly (Routledge Revivals, even in the early speeches of  A.
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