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English abstract: In today’s world all types of cards whether they are

debit, pre-paid or credit are used by different kinds

of consumers in their daily life. The places and

sectors they are used differ depending on the

consumers’ culture and habits. This thesis work

aims to highlight the cards business’ importance in

people’s lives and the hall process they will face

during the life cycle of a transaction. It is a detailed

work which can help both consumer and business
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owners to use or issue credit cards. Since it seems to

be a risky way to use, by understanding this

research, people would feel safer for the process

they will face through. Thus, very detailed and

statistical data is analyzed in the thesis work.

Current market conditions and possible future

trends are the leading parts which will guide the

readers of this work. By understanding the

difficulties that they may come across can be really

scary unless they don’t know how to respond. 

main objective of this work is to make people

understand the cards business in order to make

more money on it and create a profitable process for

both the consumer and the business owner side. By

being aware of the clues, it would be easier for the

reader to position his/herself on payment systems

market and react relatively.
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