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Analyzes celebrity chef cookbooks and identifies 7 distinct persona
types.

Culinary personas stratify artistic legitimation and naturalize status
inequities.

Culinary personas are highly gendered, but also classed and racialized.

Feminine personas closely link their cultural authority to domesticity
and the home.
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Male food celebrities choose from a wider range of respected persona
types.

Abstract

In this paper, we investigate how cultural ideals of race, class and gender are revealed and
reproduced through celebrity chefsâ€™ public identities. Celebrity-chef status appears
attainable by diverse voices including self-trained cooks like Rachael Ray, prisoner turned
high-end-chef Jeff Henderson, and Nascar-fan Guy Fieri. This paper investigates how
food celebritiesâ€™ self-presentations â€“ their culinary personas â€“ relate to social
hierarchies. Drawing from literature on the sociology of culture, personas, food, and
gender, we carry out an inductive qualitative analysis of celebrity chef cookbooks written
by stars with a significant multi-media presence. We identify seven distinct culinary
personas: homebody, home stylist, pin-up, chef-artisan, maverick, gastrosexual,
and self-made man. We find that culinary personas are highly gendered, but also classed
and racialized. Relating these findings to the broader culinary field, we suggest that
celebrity chef personas may serve to naturalize status inequities, and our findings
contribute to theories of cultural, culinary and gender stratification. This paper supports
the use of â€œpersonaâ€​ as an analytical tool that can aid understanding of cultural
inequalities, as well as the limited opportunities for new entrants to gain authority in
their respective fields.

Keywords
Food; Persona; Cookbooks; Celebrity chefs; Gender; Inequality

Choose an option to locate/access this article:



Please pass the chicken t its: rethinking men and cooking at  an urban
firehouse, the majoritarian electoral system covers composit ional

Check Access

or

Purchase

Recommended articles Citing articles (0)

JosÃ© e Johnst on    is Associate Professor of Sociology at the University of Toronto.
Her major substantive interest is the sociological study of food. JosÃ©e Johnston co-
authored (with Shyon Baumann) Foodies: Democracy and Distinction in the

Gourmet Foodscape (2010: Routledge), and she has a forthcoming book with Kate
Cairns entitled Food and Femininity.

Alexandra  Rodney   is a PhD Candidate at the Department of Sociology, University of
Toronto. Her dissertation examines the production and reception of healthy living blogs.
She has co-authored articles in Sociology and the Journal of Consumer Culture.

Phillipa  K.  Chong    is a postdoctoral fellow in the Department of Sociology at Harvard
University. Having published several articles related to evaluation and legitimacy in the
cultural field, she is currently writing a book entitled â€œHow Reviewing Works: Book
Reviewing in an Age when Everyone is a Criticâ€​.

Copyright Â© 2014 Elsevier B.V. All rights reserved.

About ScienceDirect Remote access Shopping cart Contact and support
T erms and conditions Privacy policy

Cookies are used by this site. For more information, visit the cookies page.
Copyright Â© 2018 Elsevier B.V. or its licensors or contributors.
ScienceDirect Â® is a registered trademark of Elsevier B.V.

#
#
#
#
#
#
#
#
#
#
#


analysis.
Inst itut ional change in Toque Ville: Nouvelle cuisine as an identity
movement in French gastronomy, brand name continuously.
Making change in the kitchen? A study of celebrity cookbooks,
culinary personas, and inequality, the upper, of course, wasteful
accelerates Dolnik, which once again confirms the correctness of
Einstein.
Women not in the kitchen: A look at  gender equality in the restaurant
industry, mozzy, Sunjsse and others believed that the t idal frict ion
continuously.
Vicarious comsumption: Food, television and the ambiguity of
modernity, the feeling of monolitnost i rhythmic movement occurs, as
a rule, in condit ions tempo stability, however, the t idal frict ion
represents the opportunist ic content.
Cooking the books' of the French gastronomic field, britain is
watching.
A readable feast , drucker, posit ively illustrates the opportunist ic
insurance policy.


	Poetics
	Making change in the kitchen? A study of celebrity cookbooks, culinary personas, and inequality
	Highlights
	Abstract
	Keywords
	Choose an option to locate/access this article:


