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Abstract
This p ap er summarizes what we have learned from research on the diffusion
of innovations that contributes to understanding new p roduct adop tion,
discusses how the background of diffusion research affected its contributions
and shortcomings, and indicates future research p riorities. Diffusion research

has p layed an imp ortant role in help ing p ut social structure back in the
communication p rocess. Network analysis and field exp eriments are
p romising tools in diffusion studies. The diffusion model has aided our
understandings of the consump tion of new p roducts.
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