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Abstract
A study was conducted to identify Internet usersâ€™ needs and expectations towards
airline/travel websites in Hong Kong. Five focus groups were conducted and the results
showed that online shopping behavior centers around more traditional products such as
compact discs, cinema tickets, souvenirs, gifts, software programs, books and so forth.
Regarding their needs and expectations towards an ideal airline/travel website, Internet
users believed that the content of it should be informative, interactive and attractive.
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